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Dodge and Ram Dominate Mass-market Brands, Third Straight Year in J.D. Power APEAL
Study™

Results consistent with establishment of Stellantis Customer Experience organization

Dodge is first among 32 brands examined in APEAL study

Dodge also first among mass-market brands — only domestic brand ever to do so two years in a row

Mass-market results mirror 2020 when Dodge and Ram ranked first and second, respectively, reversing

2019 finish order

Ram 1500 claims top honors for second straight year among large light-duty pickups

Dodge Charger, Dodge Durango, Ram 2500/3500 and Jeep® Gladiator place second in their respective

segments

Improvements by Dodge and Ram outpace industry average

Results continue success of Ram and Dodge, which placed No. 1-2 in most recent Initial Quality Study (IQS)

September 15, 2021,  Auburn Hills, Mich. - Dodge is first among 32 brands industry-wide,* and for the second straight

year claims the top spot among mass-market brands, according to the J.D. Power 2021 Automotive Performance

Execution and Layout (APEAL) Study™.

 

Dodge is the first domestic brand to capture the No. 1 ranking two years in a row among mass-market brands, while

Ram reprises its second-place performance from 2020.

 

The latest mass-market results mark the third consecutive year Dodge and Ram have outperformed their direct

competitors in the prestigious study. Their No. 1-2 ranking last year reversed their finish order in 2019.

 

In addition, the latest APEAL study names the 2021 Ram 1500 as the best vehicle in the large light-duty pickup

category. It denotes the second straight year the Ram 1500 has crowned that list.

 

The news comes hard on the heels of the brands’ continuing success in the most recent J.D. Power Initial Quality

Study (IQS). Ram and Dodge finished No. 1-2 overall,echoing their 2020 surge when Dodge became the first

domestic brand to top the industry, and Ram tied for third.

 

“I said last year that we would keep the throttle wide open, and these various results demonstrate our continuing

resolve to do so,” said Mark Champine, Stellantis Head of Customer Experience, North America. “We remain on a

mission to do better for our customers, and we know we have more work to do.”

 

APEAL rates the emotional bond between customers and model-year 2021 vehicles. This is determined from

customer feedback about vehicle attributes from seating comfort to throttle response during the first three months of

ownership.

 

The feedback is then aggregated on an overall 1,000-point APEAL index.

 

In the latest study, Dodge and Ram are separated by one point with scores of 882 and 881, respectively – the same

margin that divided them last year. Each brand improved by 10 points over their performances in the 2020 study –

four better than the industry average, which posted a six-point gain, from 842 to 848.

 

Further, the Dodge Charger sedan, Dodge Durango SUV, Ram 2500/3500 heavy-duty pickup and Jeep® Gladiator



pickup placed second in their respective segments.

 

Jeep jumped three spots into a tie for eighth in this year’s IQS results, giving Stellantis three brands in the first

quartile. Such performance is consistent with the mindset instilled by the company’s new Customer Experience

organization, formerly known simply as Quality.

 

The new organization has a mandate that is more intense. 

 

“Ours is a journey that never ends,” Champine says. “Because you can always do better.”

 

*Tied with Premium Brand

J.D. Power

J.D. Power is a global leader in consumer insights, advisory services and data and analytics. A pioneer in the use of

big data, artificial intelligence (AI) and algorithmic modeling capabilities to understand consumer behavior, J.D. Power

has been delivering incisive industry intelligence on customer interactions with brands and products for more than 50

years. The world's leading businesses across major industries rely on J.D. Power to guide their customer-facing

strategies. J.D. Power has offices in North America, Europe and Asia Pacific. To learn more about the company's

business offerings, visit JDPower.com/business. The J.D. Power auto shopping tool can be found at JDPower.com.

 

Stellantis North America

Stellantis (NYSE: STLA) is one of the world’s leading automakers, aiming to provide clean, safe and affordable

freedom of mobility for all. In North America, it's best known for producing and selling vehicles in a portfolio of iconic,

innovative and award-winning brands, including Jeep®, Chrysler, Dodge//SRT, Ram, Alfa Romeo and Fiat. Stellantis

is executing its Dare Forward 2030,a bold strategic plan that paves the way to achieve the ambitious target of

becoming a carbon net zero mobility tech company by 2038, while creating added value for all stakeholders. 

Follow company news and video on:

Company blog: http://blog.stellantisnorthamerica.com

Media website: http://media.stellantisnorthamerica.com

Company website: www.stellantis.com

LinkedIn: https://www.linkedin.com/company/Stellantis

Facebook: https://www.facebook.com/StellantisNA

Instagram: https://www.instagram.com/stellantisna

Twitter: @StellantisNA

YouTube: http://youtube.com/StellantisNA 
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Additional information and news from Stellantis are available at: https://media.stellantisnorthamerica.com
 


